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HAVE WE MET!




Have we met?

Driver’'s Club Miami is a collective of automotive enthusiasts that enjoy a 3-pedal drive-not just on weekends. We offer
exlusive members-only access to a variety of classic and vintage cars you can call your own, all within a clubhouse enviranment.



Our Goals & Values

We value experiences that lie between anticipation, hitting an apex and tracking out; equally, we respect Sunday cruising
and endorse shifting below three thousand.

Our objective is simple, to provide you access to a clubhouse with amenities where you and other members can connect,
make friends, or steer conversations in any direction at your discretion and of course, in your choice of vehicle.



[0S CLUB IS FOR NEMBERS ONLY.
BUT ONCE VOU JOIN,
NEMBERSHIP LASTS FOR AN ETEANITY.
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Manifesto

We believe the hands-on approach to be maost useful. We believe in the connection humans have with machines,
in fact that it takes one to move the other. Our missian is to facilitate that connection, creating unique opportunities
and new experiences at every turn of the wheel.



—_—
{ il |
o
—_

[

l

Iy



Design

Our design takes a clean and elegant approach, it enshrines aesthetics adored by enthusiasts. We use negative space as
breathing room for dreaming about new adventures.



Vintage Ferrari

R: 199 C:16% HEX#:c74a33
G: 74 M: 85%
B: 51 Y: 90%
K: 5%
Sand Beach
R: 227 C:11% HEX#: e3dccO
G:220 M: 9%
B:192 Y:26%
K: U%
Miami White
R: 255 C: 0% HEX#: ffffff
G:255 M: 0%
B:255 Y. 0%
K: 0%
__ Jaguar Black
R:6 C:74%  HEX#: 060606
G: 6 M: 68%
B:6 Y:67%

K: 88%

Color

Our colors are classic. We use lots of white, to let the mind rest. We
set accents with our custom “Sand Beach Color”, and when we want to
have it a little bit more festive, let’s say for Holidays, we use “Vintage
Ferrari”,

The Black color is smooth, it is not a full black shade - we like to be

a little different. Altough the colors are classic, they can be combined
to achieve a quite modern looking feel.

Don'’t be afraid to experiment with it



HIERIN

Lion and Hare Light

LANGORGAIN]

Lion and Hare Light Italic

FERRARI

Lion and Hare Regular

JAGUAN

Lion and Hare Bold

HASERATI

Lion and Hare Bold Italic

Typeface

Use the following examples as guidelines to create your layout. Please
adhere to these styles to ensure consistency throughout our entire print
communication.

On white background

H[H"[H Lion and Hare Bold, 30pt, +100 V/A

Sub-Head Geogrotesque Regular, 18pt
alt.

Sub-Head Geogrotesque Medium, 16pt

Body-Copy Geogrotesque Light, 13pt
alt.
Body-Copy Geogrotesque Regular, 11pt

Porsche
Geogrotesque Ultra Light

Lamborghini
Geogrotesque Ultra Light Italic

Ferrari
Geogrotesque Light

Jaguar
Geogrotesque Light Italic

Maserati

Geogrotesque Regular



PORaCHE

Lion and Hare Light

LABORGHINI

Lion and Hare Light Italic

FERRARI

Lion and Hare Regular

JAGUAN

Lion and Hare Bold

HASERATI

Lion and Hare Bold Italic

Typeface

Use the following examples as guidelines to create your layout. Please
adhere to these styles to ensure consistency throughout our entire print
communication.

On black background

H [ H I] [ H Lion and Hare Bold, 30pt, +100 V/A

Sub-Head  Geogrotesque Regular, 18pt

alt.

Sub-Head Geogrotesque Medium, 16pt

Body-Copy Geogrotesque Light, 13pt
alt.
Body-Copy Geogrotesque Regular, 11pt

Porsche
Geogrotesque Ultra Light

Lambarghini
Geogrotesque Ultra Light Italic

Ferrari
Geogrotesque Light

Jaguar
Geogrotesque Light Italic

Maserati

Geogrotesque Regular



Type in Use

(020 BHW X6 AEVIED: BOLD AND BRAGH

CAN A MACHINE FEEL CONFIDENCE?

Autol23 reviews the 2020 BMW X6 M50i.

Let's face it, faced with its looks and brash on-road behaviour, you either like or dislike BMW's X6 sports coupe SUV.
But even those in the second of these camps have to give credit where credit is due: this German crossover was a
forerunner when it appeared in 2008, for ane, and BMW has sald 443,000 units of it warldwide, for two. What's new
in 2020 We had occasion to test drive the 2020 version of the BMW X6 M50i. With this fourth generation

for the X6 - and the third for its M version - BMW has incorporated some improvements compared

to the previous version.

On the outside
The dimensions of the 2020 X6 have changed slightly, the SUV gaining 26 mm in length, 42 mm in its wheelbase

and 15 mm in width. At the same time, the height has been reduced by 6 mm to improve aerodynamics, lower the centre of gravity and optimize the vehicle's agility. That it makes it a tad

more menacing an the road doesn’t hurt either. BMW'’s large one-piece kidney-shaped grille with active air bars is flanked by slim, trapezoidal adaptive LED headlights. Large bumper

openings and sharp ribbing give the new X6 an even mare aggressive and sporty look. The 22-inch wheels on our test model upped the aggressiveness quotient even further, especially

with the blue-painted M Sport brake calipers.



Logo

For our logo we are using the typeface “Lion and Hare”. A typface that is ultra compressed,
tall and portrays strength and power. The characters maintain fairly square edges to give a
more consisten look.

On the left side of our name you will find a strip in the color Sand Beach. This represents either
a road or Miami’s beautiful beaches.

DRIVER'S

e

Please do not recreate, distort, or resize any apsoect of the logo and use only
approved digital files of the artwork.



Photography

We support a wide variety of photography types, as long as the overall style is consistent and has an elegent and classic look.Depending on where the photographs
will be used, you can select between a colored and a black and white version. For our website we prefer a black and white phote that turns into a colored version on
hover.

Some examples




Photography

Here are some things we want tao avoid in our photography and we kindly ask you to fallow this when making you selection.

Cropping the photo in a way that would cut parts of
the car.

Over- or under exposing th photo. Adding colored filters, Showing our cars on race tracks.



[ sl g |
| - -]
—
[ |
[
[ E—
—
[ el |
L
-
l

Ik



@ Safari File Edit View History Bookmarks Window Help

AIVER 'S
LU
[N

Website Landing Page

Q9 & = @ Mon7:25PM Q :




@ Safari File Edit View History Bookmarks Window Help
o I I

IRIVER'S
U8
M

Q9 & = m

Mon 7:25 PM

Q @ :
)




App Design

1971 Alfa Romeo GTV 1750

As a top tier member, this Alfa Romeo
GTV 1750can be your weekend vessel to
driver’s paradise

Request your time with this beauty within

the app, turn the key and drive

Explore our Fleet Join Us
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Driver’s Club Miami

1,862 21.6K
posts f ers
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An exlusive membership club for car enthusiasts.
Explore Miami like never before.

www.driversclubmiami.com

)

1GTV Clubhouse Fleet

Email

Events

Social Media

Safari File

Sin

0 Q, Search Facebook

[ Edit View History Bookmarks Window Help

o

Driver’s Club Miami SRR BRIOD

About Discussion Rooms Members Events Media Q
About
@ Private
Room ‘-' Photo/Video ;» Tag People Only members can see who's in the group

and what they post

@ Visible
New Activity Anyone can find this group.
Yi Hsueh & General Group
a 230 ©

Great seeing everyone yesterday at the clubhouse.
Recent Media




